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Meanings and Purpose 

1. Meaning 

 Urban public spaces include open spaces, landscape plazas, 
public squares associated with new office towers, shopping 
centers and other large-scale commercial developments, and 
various popular “festival sites” such as those along recreation 
waterfronts.  

2. Purpose 

 Enhance the quality of urban life and add aesthetic appeal but 
that also reflect certain social problems and divisions. 



An entrance plaza of this train station affords people to move from entry point to 

another, provides pedestrians to take a momentary rest and allows onlookers to 

observe others and shops. 



Meaning of Public Space 

• “Public space is a common ground where 
people carry out the functional and ritual 
activities that bind a community, whether in 
normal routines of daily life or in periodic  
festivities” (Carr, 1992). 

• A stage where drama of community life 
unfolds. 



Two examples of public space in Seoul 

A dynamic space providing channel for movement, a node for communication, and a 
common ground for play and relaxation.  



Examples of public spaces in Manado 



Trends 

1. Increasing privatization of spaces that were 
once more clearly in the public domain;  

2. Increasing surveillance of public spaces and 
control of access to them in order to improve 
security; and  

3. Increasing use of design themes that employ 
“theme park” simulations and break 
connections with local history and geography. 



1. Increasing privatization of spaces that were once  

more clearly in the public domain 



Increasing surveillance of public spaces and control of 
access to them in order to improve security 



Increasing use of design themes that employ “theme 
park” simulations and break connections with local 

history and geography 



Factors Influencing Place 
Attachment to Public Spaces 

 

• Landscape and environmental properties 

• Architectural properties 

• Social and cultural properties 

• Accessibility 



Landscape and environmental properties 
 

• Openness 

• Greeneries 

• Scenic views 

 



Architectural properties 
 

• Historical buildings and monuments 



Social and cultural properties 
 • Its historical values 

• Its name 

• Special events and ceremonies 

• Cultural events 

• Annual events 

• Religious ceremony 

• Togetherness  

 





Accessibility 
 

• Strategically located 

• Easily access 

• The environment is to read, understand and 
remember 

• Can cater large crowd with many activities 





Urban Spaces 
 

To be human is to live in a world that is filled with significant places: to be human is to have and to know your 
place (Relph, 1976) 

 

• Personal experience is one of the most important factors that 
construct a place  and determine place meanings.  

• City space functions actively to influence socio-cultural 
processes, identities and, indeed, the ways in which the city 
itself is represented. 

http://www.facebook.com/photo.php?pid=242101&id=100000160267647
http://www.facebook.com/photo.php?pid=401903&id=100000160267647


Spaces in Urban Setting 

• Space: It is geometrical and quantifiable. 

• Space is what designers illustrated in their drawings. 

• Managing space for optimum use is the concern of city 
authority.  

 

 

 

A shopping mall in Nagoya 
A small square in CBD of Hiroshima City 

http://www.facebook.com/photo.php?pid=379872&id=100000160267647


Places in Cities 

• Place: It is subjective and relational, and generate affective 
response. 

• People located in space but act in a place. 

• A space is what it is, but a place  is how it is used. 

• Place, not space, frames appropriate behavior.  

 

A floating market in Banjarmasin 

http://www.facebook.com/photo.php?pid=91476&id=100000160267647


Place and Behavioral Planning 

• A place is a space which is invested understandings  of 
behavioral appropriateness , social meaning and cultural 
expectation. 

• What is the difference between out of space and out of 
place?  

A scene of shopping ‘street’ in 

Banjarmasin 

A scene of shopping street in Hanoi. 



Human-environment Bonding in Everyday 
Landscape 

• Understanding of a place requires comprehending the intimate human-
environment bonding and larger social-cultural contexts which create the 
relationship.  

• Place: Multifaceted human experience and emotional responses. 

 



Complexity of a Place 
• Complexity of a place can be understood through various levels of human 

interactions with space, a multifaceted human experience (Relph, 1976).  

• Place is an experiential landscape. 

• If space is a setting open for movement and experience, place is a pause in 
movement. The construction of  place is influenced by new experiential 
knowledge (Lee, 2009).  

 



Place: Visible versus Social 

• Designers focus on ‘Visible Place’ rather than ‘Social Place’.  

• Visible place incorporates particular architectural pattern, 
physical setting, and spatial composition to design. 

•  Social place is a complex intertwined with individual 
experience, culture, memory, politics, and many more; an 
experiential landscape.  

 



Everyday Urbanism Design Forms 
1. Enabling form that promotes people interacting with each other, 

2. Resilient form that withstands environmental degradation, 

3. Impelling form which provides centeredness to bind people together.  

4. Orientation and identification are characterized as two most 
fundamental components which prove one’s existence,  establish 
identity, and building personal bond to environments. 

 

 

  



Conclusion 

• Urban design should consider place 
not only as form and function, but  
as social landscape. 

• Place is an experiential landscape. 

• Orientation and identification of an 
individual are components which 
prove one’s existence,  establish 
identity, and building personal bond 
to environments. 

 

 


