A/B street grids, 354
Accessibility of third places, 166-7
Accommodation: third places, 166-7
Active engagement: public space, 234-8
Activities:

identities of places, 105

outdoor activities, 141, 143-6

paths, 186-7

place, 105, 193-5

portals, 190
Aesthetics:

aesthetic-expressive approach, 21-2

design review, 344, 349-51

The Image of the City, 108, 112

needs, 220-1

visual versus spatial, 15-16
Affiliation needs: Maslow, 219-20
Alexander, Christopher, 29-31, 71-2, 305
Aliveness of place, 193
Ambiance, 187, 190-1, 195-6
Ambiguities, 12-23

definitions, 12-22

macro/micro-scale, 13-14

private/public sector, 19

process types, 19-22

process/product argument, 17-18

professionals, 18-19

rationality, 19-22

social versus spatial, 16-17

visual versus spatial, 14-16
American city diagram, 66
American downtowns, 43-50
American gas stations, 88
Anthropophilic environments, 214
Anthropozemic environments, 214
Arbitrariness in design review, 348
Architects:

building designs, 201-2

competition, 122

creativity, 330, 349

Index

design review, 344
heroic model, 3234
job satisfaction, 330
Modernist arrogance, 121
social prestige, 118
‘stars’, 84-5, 323-4
technical skills, 121
traditional typology, 95
urban managers, 120-2
values, 121-2
see also Architecture; Professionals
Architecture, 83-97, 115-20
capital circulation, 118-19
culture, 115-16
inner city codes, 357-8
legitimation, 119-20
politics, 116
post-Modernism, 115-16
social influence, 115-20
symbolism, 119-20
urban design vs. architecture, 34
zeitgeist, 116-17
see also Architects; Typology of architecture
Arlington Business Park, Theale, 333, 338-9
Arrogance of architects, 121
Art of relationship, 181-2
Artistic tradition, 25-7
Cullen, 26-7
Design in Town and Village, 26
Le Corbusier, 25-6
Sitte, 24-5, 70
Worksett, 27
Automobiles, 64-5, 151, 353-5
see also Traffic

Bacon, Edmund, 36-7, 40

Banerjee, Tridib, 8, 43-51, 141, 153-62
Barbarism: sidewalks, 147-8

Barcelona, Spain, 289

Battlefield model, 327-9

TEAM LinG



