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Synopsis

:

Having completed the SHF2103 Marketing Information System (MkIS) I, this course further educates the students with the operational elements and the tools of the MkIS. The focal aim is to orient students to the theory and concepts associated with using database to enhance marketing programs, to compete in an appropriate manner, as well as to build strong relationship with the target group of customers. Later part of the course will expose students to the hands-on application of database tools (using Microsoft Access) to the marketing concepts. Several real world cases will be discussed as examples.   

LEARNING OUTCOMES

At the end of the course, students will be able to/choose to:

No.

Course Learning Outcome

Programme Learning Outcome(s) Addressed

Taxonomy

Assessment Methods

1
2
3
4
Apply concepts and principles of marketing database to manage company’s information.   \successful database marketing 

Identify potential data sources suitable for a selected company’s marketing database.
Develop marketing database that can be integrated with company’s marketing programs using Microsoft Access.

Seek relevant and recent information from available resources (e.g. business and technology magazines, newspapers, journals, online articles, etc.) to assist report writing. 
KW
AP
KW
PS
SC
C2
C3
C4
P3
SC1
Q
F, A
PR

Pr
A
A – Assignment;

F – Final Exam;

Q – Quiz;

PR – Project;

Pr – Presentation 
STUDENT LEARNING TIME 
Teaching and Learning Activities

Student Learning Time (hours)

1.  Face-to-face Learning 

a. Lecturer-Centered Learning 

i.  Lecture

42

b. Student-Centered Learning (SCL)

i.  Practical/Tutorial

ii.  Student-centered learning activities

0

2.  Self-Directed Learning 

a. Non-face-to-face learning or student-centered learning (SCL) such as project and e-Learning.

9

b. Revision

42

c. Assessment Preparations 

18

3.  Formal Assessment 

a. Ongoing Assessment 

9
Total (SLT)

120

TEACHING METHODOLOGY
Lecture and Discussion, Co-operative Learning, Independent Study, Group Project, Presentation

WEEKLY SCHEDULE

Week 1

Introduction to Marketing Database (Part I)
· Definition of marketing database (DBMS)
· Advantages and usage of marketing database

· Compare and contrast with previous methods (traditional data analysis and data mining)

· Usage of database marketing
Week 2

Introduction to Marketing Database (Part II)
· Database marketing and customer relationship management (CRM)

· Sources of data for marketing database

Essay Assignment – Discuss the relationships between loyalty cards and Marketing Information Systems (Database Marketing).

Week 3
Basics to Database

· What is database

· Compare and contrast with previous method (e.g. filing cabinet)

· Database terminology (e.g. Table, Record, Field, Data Value)

· Database marketing technology package

· Types of database (i.e. Hierarchical, Network, Relational, and Object-oriented)
Week 4
Database Development Process

· Define business process

· Determine database scope

· Define information needs
· Conceptual design

· Logical design

· Physical design
· Create and test database
Group Project requirement is out
Week 5

Database Design Process

· Primary key and foreign key

· Table relationships
Week 6
Marketing Database Design Levels (Part I)
· Entity Relationship Diagram (ERD)
· Tables, Attributes, Entities, Classes

Week 7
Marketing Database Design Levels (Part II)

· Modeling Entity Classes with relationships

· Visual and textual model for relationships

Week 8
Revision and Assessment of ERD
Week 9
Semester Break
Week 10

Lab Hands-On (Microsoft Access)

· Introduction

· Creating Tables

· Creating Relationships

· Enforcing Referential Integrity

· Adding and Editing Data

Week 11
Lab Hands-On (Microsoft Access)

· Creating Queries

· Single Table Query

· Multi-table Query

Week 12
Lab Hands-On (Microsoft Access)

· Adding Calculations

· Joining Text Fields

Industry Talk 

Week 13

Lab Hands-On (Microsoft Access)

· Creating Reports 

· Creating Forms

Week 14

Lab Hands-On (Microsoft Access)

· Creating Switchboard

Week 15

Group Project Presentation and Database Demonstration
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	GRADING: 
	No.

Assessment

Amount
Each (%)

Total (%)

Date
1.
Project Report
1

10
10
Week 14
2.
Project Presentation
1
10
10
Week 13
3.

Database Demonstration
1
15
15
Week 13
4.

Access Quiz (E-Learning)

1

10

10

Week 10
5.

Assignment 1 - Group
(E-Learning)

1

10
10
Week 2
6.

Assignment 2 - Individual
(E-Learning Forum)

1

5
5
Week 5

7.

Final Exam
1
40
40
Week 15
Overall Total

100
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